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Master of Global Food and Agricultural Business 
 2010
>> Student Information 
 
Student No: ___________________ 
 
>> Core Courses – 18 units from the following: 
  

  AGRIBUS 7055: International Food and Agricultural Markets 
 AGRIBUS 7054: Global Food and Agricultural Policy Analysis 
  AGRIBUS 7057: Trends and Issues in the World Food System 
  COMMERCE 7041 Business Communications (M) or ACCTING 7019 Accounting Concepts and Methods (M) 
  ECON 7200: Economic Principles (M) or MARKETING 7005 (M) Marketing Principles (M) 
  COMMERCE 7033: Quantitative Methods (M) or COMMGMT 7008: Management Practice (M) or CORPFIN 7005: Principles of Finance 

 
>> Elective Courses – to the value of 18 units chosen from: 
 

  ACCTING 7009: Auditing and Assurance Services (M)  
  ACCTING 7012: Commercial Law and Information Systems (M)  
  ACCTING 7014: Management Accounting (M)  
  ACCTING 7015: Advanced Financial Reporting (M)  
  ACCTING 7018: Public Sector and Not For Profit Accountability (M  
  ACCTING 7023: Advanced Financial Accounting (M)  
  AGRIBUS 7053: Globalization and Agriculture in Emerging Economies  
  AGRIBUS 7052: Agroecosystems and Value Chains 
  AGRIBUS 7056: Management and Performance of Global Food Chains 
  AGRIBUS 7031WT: Topics in Agricultural Business B 
  AGRIBUS 7041WT: Topics in Agricultural Business A 
  COMMERCE 7036: Knowledge Management and Measurement (M)  
  COMMGMT 7006: Organisational Behaviour (M)  
  COMMGMT 7007: Strategic Management (M)  
  COMMGMT 7009: Structure and Performance in Organisations (M)  
  COMMGMT 7010: Optimising Human Performance (M)  
  COMMGMT 7011: Corporate Governance and Globalisation (M) 
  COMMGMT 7012: Managing Social Responsibility (M)  
  COMMGMT 7013: Strategic Evaluation & Control (M)  
  COMMGMT 7014: Strategic Compensation Management (M)  
  COMMLAW 7011: Corporate Law (M)  
  COMMLAW 7013: Income Taxation (M)  
  COMMLAW 7016: Business Taxation and GST (M)  
  CORPFIN 7017: Financial Statement Analysis (M)  
  CORPFIN 7017: Financial Statement Analysis (M)  
  CORPFIN 7019: Portfolio Theory and Management (M)  
  CORPFIN 7020: Options, Futures and Risk Management (M)  
  CORPFIN 7021: Corporate Investment and Strategy (M)  
  CORPFIN 7022: Corporate Finance Theory (M)  
  CORPFIN 7023: Financial Modelling Techniques (M)  
  CORPFIN 7039: Equity Valuation& Analysis (M)  

 

  CORPFIN 7040: Fixed Income Securities (M)  
  CORPFIN 7042: Treasury and Financial Risk Management (M)  
  CORPFIN 7045: Wealth Management in China (M)  
  BUSINESS 7000: Social Challenges to Global Business  
  COMMERCE 7041: Business Communications (M)  
  ECOMMRCE 7004: Internet Commerce (M)  
  ECON 7011: Consumers, Firms and Markets IID  
  ECON 7032: Public Economics IIID  
  ECON 7036: International Trade & Investment Policy IID  
  ECON 7070: Labour Economics IIID  
  ECON 7096: Econometrics IIID  
  ECON 7141: Challenges Facing Economic Policy Makers  
  ECON 7114: Money, Banking & Financial Markets IIID  
  ECON 7201: International Finance (M)  
  MARKETNG 7023: Consumer Behaviour (M)  
  MARKETNG 7024: International Marketing (M)  
  MARKETNG 7025: Marketing Communications (M)  
  MARKETNG 7026: Marketing Research and Planning  
  MARKETNG 7030: Marketing Ethics (M)  
  MARKETNG 7032: Strategic Marketing (M)  
  MARKETNG 7027: Brand Management (M)  
  MARKETNG 7028: E-Marketing (M)  
  MARKETNG 7033: New Product Development and Innovation (M)  
  MARKETNG 7031: Relationship Marketing (M)  
  TRADE 5000: International Trade: Negotiations & Agreements 
  TRADE 5001: International Trade: Strategies & Opportunities 
  WINEMKTG 7003WT Advertising & Promotion  
  WINEMKTG 7005WT Wine & Food Tourism & Festivals  
  WINEMKTG 7006WT Wine Retail and Distribution Management  
  WINEMKTG 7058WT International Marketing of Wine and Agricultural 
Products  

  WINEMKTG 7065WT Database Marketing for Food & Wine Business 

>> Research Project – to the value of 12 units chosen from:
 

  AGRIBUS 7050AWT/BWT Research Project in Agribusiness P/T 

  AGRIBUS 7058WT Global Food & Agric Business Research Project  

  COMMERCE 7044A/B Global Food and Agric Business Research 
Project P/T 

  COMMERCE 7043 GlobalFood & Agric Business Research Project  
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>> Master of Global Food and Agricultural Business (Marketing)
 

In addition, the cores courses must include: 

  AGRIBUS 7055: International Food and Agricultural Markets 

  AGRIBUS 7054: Global Food and Agricultural Policy Analysis 

  AGRIBUS 7057: Trends and Issues in the World Food System 

  MARKETNG 7005: Marketing Principles (M) 

  COMMERCE 7033: Quantitative Methods (M) 

  MARKETNG 7024: International Marketing (M) or MARKETNG 7023: Consumer Behaviour (M) 

  AGRIBUS 7053: Globalization and Agriculture in Emerging Economies 

  MARKETNG 7025 Marketing Communications (M) 

 

>> Master of Global Food and Agricultural Business (Trade Policy)
 

In addition, the cores courses must include: 

  AGRIBUS 7055: International Food and Agricultural Markets 

  AGRIBUS 7054: Global Food and Agricultural Policy Analysis  

  AGRIBUS 7057: Trends and Issues in the World Food System 

  COMMERCE 7041 Business Communications (M) or ACCTING 7019 Accounting Concepts and Methods (M) 

  ECON 7200: Economic Principles (M) or MARKETING 7005 (M) Marketing Principles (M) 

  COMMERCE 7033: Quantitative Methods (M) or COMMGMT 7008: Management Practice (M) or CORPFIN 7005: Principles of Finance 

  TRADE 5000: International Trade: Negotiations & Agreements 

  TRADE 5001: International Trade: Strategies & Opportunities 

  AGRIBUS 7053: Globalization and Agriculture in Emerging Economies 

 

>> Master of Global Food and Agricultural Business (Management)
 

In addition, the cores courses must include: 

  AGRIBUS 7055: International Food and Agricultural Markets 

  AGRIBUS 7054: Global Food and Agricultural Policy Analysis 

  AGRIBUS 7057: Trends and Issues in the World Food System 

  AGRIBUS 7056: Management and Performance of Global Food Chains 

  ECON 7200: Economic Principles (M) or MARKETING 7005 (M) Marketing Principles (M) 

  COMMERCE 7033: Quantitative Methods (M) or COMMERCE 7041 Business Communications (M) 

  COMMGMT 7008: Management Practice (M) 

  COMMGMT 7006 Organisational Behaviour (M) 

  COMMGMT 7007 Strategic Management (M) 

  COMMGMT 7009 Structure and Performance in Organisations (M) 

 

>> Master of Global Food and Agricultural Business (Applied Finance)
 

In addition, the cores courses must include: 

  AGRIBUS 7055: International Food and Agricultural Markets 

  AGRIBUS 7054: Global Food and Agricultural Policy Analysis  

  AGRIBUS 7057: Trends and Issues in the World Food System  

  AGRIBUS 7056: Management and Performance of Global Food Chains  

  COMMERCE 7033: Quantitative Methods (M)  

  CORPFIN 7020: Options, Futures and Risk Management  

  CORPFIN 7019: Portfolio Theory and Management  

  ACCTING 7019 Accounting Concepts and Methods (M) 

  ECON 7200: Economic Principles  

  CORPFIN 7005: Principles of Finance  

 


